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Commissioner Ervin S. Dugan
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Dear John:

(13-3/
MM Docket NO.~
Written Ex Parte Presentation

As a follow-up to our meeting last week in which we discussed the nature of
the HSN network proaramming aired by our television affiliates, I am enclosing a brief
synopsis of the Home Shopping Club programming which, I believe, more accurately sets
forth the nature of the network programming. As you can see, it is not fair to characterize
the HSC programming as entirely commercial when, in fact, it has many diverse elements.

I appreciate your taking the opportunity to meet with us and I hope that the
attachment will be of some assistance.

7 YY::;:g"
L{((//I~~ /';111J''''''-'-''-
Alan Gerson
Executive Vice President
Home Shopping Network
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RECEIVED
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F!OERALcaaMUHlCATK*SCOM~
OFFICE OF THE SECRETARY

Byron Marchant, Esquire
Senior Advisor to Commissioner Andrew C. Barrett
Federal Communications Commission
1919 M Street, N.W., Room 844
Washington, D.C. 2OSS4

Dear Byron:

As a follow-up to our meeting last week in which we discussed the nature of
the HSN network programming aired by our television affiliates, I am enclosing a brief
synopsis of the Home Shopping Club programming which, I believe, more accurately sets
forth the nature of the network programming. As you can see, it is not fair to characterize
the HSC programming as entirely commercial when, in fact, it has many diverse elements.

I appreciate your taking the opportunity to meet with us and I hope that the
attachment will be of some assistance.

Sr:~ L'
(It/;;x(b/lf?~":-"" -

Alan Gerson
Executive Vice President
Home Shopping Network, Inc.

Attachment

PO Box 9090
Clearwater, FL 346.J8-9090

(813) 572-8585
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OFFICE OF 'tHE SECRETARY

Maureen O'Connell
Lqal Advisor
Chairman lames H. Que1lo
Federal Communications Commission
1919 M Street, N.W., Room 814
Washington, D.C. 2~S4

Dear Maureen:

As a follow-up to our meeting last week in which we discussed the nature of
the HSN network programming aired by our television affiliates, I am enclosing a brief
synopsis of the Home Shopping Club programming which, I believe, more accurately sets
forth the nature of the network programming. As you can see, it is not fair to characterize
the HSC programming as entirely commercial when, in fact, it has many diverse elements.

I appreciate your taking the opportunity to meet with us and I hope that the
attachment will be of some assistance.

Sin~iY~~S'/;"
./ / j -:--7 (~
Dt7t/r~j{X~
Alan Gerson
Executive Vice President
Home Shopping Network

Attachment

PO Box 9090
Clearwater, FL 34618-9090

(813) 572-8585



HOME SHOPPING CLUB PBOGRAMMING

Home Shoppina Network, Inc. ("HSN"), the parent company of the Home
Shopping Club Television Network ("HSC Programmin,"), is principally engaged in the
retail sales business. HSN is in business to acquiIe reliable and quality products and offer
them for sale to the public at competitive prices. Throuah our concentration on televised
retailing, we provide our viewers particular convenience by offering the ability to shop from
home. This is of special service to those members of our society who do not drive, or are
elderly or infirm, or who are otherwise unable to let out to stores or malls easily or
conveniently. For example, HSN provides a special "T.D.D." line to allow the hearing
impaired to more easily order merchandise. In addition, we provide a "Braille" version of
our members magazine, "The Harpineer", for our blind viewers.

HSC programming is clearly designed to promote the sale of the products and
services we offer. However it is inaccurate to call HSC "100% commercial" and ignore the
inherent entertainment, information, educational and service elements of this programming.

HSC programming is neither violent nor prurient. HSC contains no strong
language. HSC presents a unique live, interactive blend of information, entertainment,
audience participation and commercial elements which are popular, wholesome and of value
and importance to millions of viewers. Advertisements for #900 telephone "party" lines,
psychics, gambling information and other products and services are~ presented on HSC.

The HSC programming service presents individual programs of one, two or
three hours duration. These programs are segmented and often concentrate on a single
product category such as fashions, jewelry, sports memorabilia, electronics, collectible dolls
or music, among others. Each program is hosted by an HSN personality and may present
five or six different products for sale during a typical hour. However, the availability of the
products and the opportunity to purchase is not the entire appeal or content of this
programming. HSC is a totally live and interactive audience participation program format.
Each hour there are multiple opportunities for audience members to call into the program and
speak "live" and "on-the-air" with our showhosts and celebrity guests. Virtually every day
we present celebrities and product experts to help describe and promote the products we
present. The opportunity to speak live to a Vanna White, Suzanne Somers or a Mickey
Mantle is another strong program appeal. HSC is the only live 24 hour fully interactive
broadcast delivered programming service available to the public today.

In addition to their "celebrity", the well known personalities who appear on
HSC are also experts on the products they present. A basic component of HSC
programming is providing extensive, accurate and important general and specific consumer
information and education to our viewers. Because we offer a 100% satisfaction - money
back guarantee on all products we sell, it is important that our products represent exceptional
value and that our customers are educated and discerning consumers. In the course of selling
a product we explain its features, advantages, benefits and uses. When selling computers,
for example, we present a wide range of consumer information about the differences between
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386 and 486 chips; computer "clock speed" ratings and their meaning; compatibility with
other systems and propamming; the relative merits of various hard drives or CD-Rom
drives, etc. This is information of specific interest to those in our audience contemplating a
purchase and is of real general value to members of our audience who do not make
purchases. Under the FCC's pre-deregulation guidelines an argument could be made to
quantify much of this content as "educational" or "instructional."

Finally, as a network, HSN also provides public service programming such as
the "Bring them Home America" camPaign designed in cooperation with the National
Missing Children Foundation. This public service camPaign which helps return missing
children to their families is in its second year and is being seen on over 100 broadcast
stations affiliated with HSN.

The HSC programming service is informational as well as entertaining; it is
interactive and transactional. It is real, relevant and rewarding for its 5 million HSC
members and to its millions of other viewers. It is wholesome and appropriate programming
and presents quality products in its commercial elements. I have attached some additional
documentation relating to our HSC programming and network services.
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Home Sho=.aouDCeS two
addiriOilaJ II fotour Club
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Ifyou ndDm • Item becauIe it
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CuItomer Service Deplnmlat q DOW
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request for tile Item. SiJ!nply call
Customer 5erYice at 1 ....3.900
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Order wilJ be piKed. UIl&he
item will be Oft ill way to you.

ewpo.A~d tbIII"'"
AIr6~ JD lite JaIt issue of

1IaplM,tf'Ne Iaave lidded • TDD
lel'Vice for our beIri....1mpUed
viewers. Now. III reapoue to
requests from Yisuall)'-impaind
members. 111""""'"coupons
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ComptJIYlUfIlltM: Honw SMppl",
CIllb lOla DIlly SI9.95 (p6u s/rlpping
oM IMaMlbtg) G dcru" -Black7iI
Ro., OIItr $10.00 4 dozt"!

of$'8.30 tOr a limDar' packqe. and
another member purchased a dozen
long-stemmed roses from "Black
Te" Roses'" • another ·800" number
naIionally known florist. for •
whopping S75.49! (Shipping and
hudIIn, char...~ included in
these "plCbse"' prices).

You can sec why this offer by
NeJahborJy farmS-. in association
w~ Home ShoppiDa Club. is 10
special.

You can piKe )'OUr order mr a
dozen of thac long-stemmed beauties
by calling.IOD-free:

....365-!12S
Payment roc chc roses is by VISA

and MasterCard ollly. When placing
your order, be certain to ask lor
Neighborly Farms' "Deluxe CaraJog,"
which contains many more wonderful
lift ideas.

----------.~---_._ ..---.".-

Roses Make
The Perfect
Year-round Gift

TIle1batGoei Na....
Dee says Bob euco.ta was Ihe first

Sbow H()st II) use the root tribute OR

abe air durio.'" C..b\ televl8ed
shows. Other Show Hoses bepn
..lhlS the IUdi>Ic peedni sbortIy
thereafter. .

..Now. wboae\wI'm WltChJn._
show .ftC! I hear the loot, I mentally
look back." DIe 18)'1. -I h.,
wonderful, woaderfu1 memories from
the Club. I UCIw it \TlVUkl POW. but I
dkln't Ibiak it would set Ibis big. &'1
just Il'W'n aDd JIOWD."

"Shoppina fIom home is ........
Dee sums up. ".pecidy beJna
handicapped," lddinC tbat Rome
.Shappilll Club is "my ewmything.-

No matter whit me IeIIOIt - or
reason-".... the ultimate cboice
when ~u want to eqnu )OUf
1ielinp b IbMspecial somcoae.

This spriDg. )1OU haYe two
~J oecasions to Ibn)'OUr
love IIld spectaJ thou.h&s nil the .ltl
of rcIeI~&stu and ModM:r"l Day.
Club membCl'J'can order buudfW
Dll-semmed red roees and 11M
lhem sont to aayone.II1)'WbcR, in the
continental Uabd Stites - tor an
unbelievably low pricel

You can Older. doz.ea r~... red
lOses wMh IoA& Items. wbicIl_
~tUJIywrapped and pacIIIpcl, tbr
only••95 (plus shlppinl and.
hlllldlin&). JUK compere that 10 cbe
price 01. dozen roses cbaIpd by
other national floriS1S: one Club
membei'reports beiol quoted a price

5

Wh C ted Th 1OO ? r----------,o . rea · e t. I. "OFF I

A Club Member Herself!.: ANY~w.oa :
ODe day, suet went to work dba I ...... 3/14190 I

horn of his on. He 18)'1 he waked tOr I c..-Oea~SlUM I
Dee to CIIlIll- t&id lUte tDOUlh she c..... ...............
pveJaimalOOt. ·'tooted-ria_ .. - - - - - - - -' - - ..
bIcJc: he 1IlYI. ". 1I1aClt a big kick r - - - - - - - - - - .,
out of iI." Prom ...poiDt Oft. the I ..."......1 I
"kJot"becameatJadema'k. I ·57- OFF I

I ANYswum. I
I fVIlCJIASE-,AM·4'" I
I ..' ViId 31MO I
I . C....OIlIe1!IIIIIIIa'J.... I

e....~_ ....... --_.I
DRC."I'tJ. G 1Ms-.stD1ldlrll CIMb
"..".,.,., orl,bttlItd4 pop"""",,-aIr
IIfJdIIkm -7001'1 '1OOf!

Dee ee....... resident of1'ampl
Bay, Florida. s.' abe CIA bInUy
belM It was bel' hom that narted one
ofHome Shoppllll Club.. mole
widely rocogftir.ed IrIdernlr'k.- the
roan

Dee, who is cOIJr.med 10.
wheelchair, M& • shop-al-bome
eustomer 16 )all 110 wilen Home
ShoppiDs Club _ in iI& infancy -
~bemdie CUb gOl its name. At
lbat time. Dee enjoyed the COJMIl­
icnce of8 sbOPPiD& seMce otlercd by
a 1Junpa Bay l'Idio station thatevolved
into Home Shoppina ClIb.

1'1Ie..........BenI
Lc:MeD "Bud" fuson. now

Presideot ofHome Shopping
Network, owned the Tampa 8IIy radio
1Wiqn, WWQT, tbBl broacIcllt me
oriliDaJ Suncout Barpineen -the
predeceslOr to HOme Sboppinl
Club.

In thaee eldy dlys. "Uncle Bud"
\UOU1d J*ch items OYer die IIdio
alrwaws. Dee. bein, • tdIdd Jtstener
- and cus10mer- would ofmn can in
10 speak to Unde Bud.

"I'd be on I roll selBn,. and Dec
'ItOuJd be tryin8 Ie get • word in
ed&~se" Bud.caUs. "Sbewould
use Ibc born attacbod to her
wheelchair just tD shut me uP." be
Clplaina.
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APIUL 9, 1"'-'

DBAR ~UB MEMII&It:

WE ARE J.ILEASa) 1'0 ENaA)SIf. YGUa~lOlOUT
COUPON usr nOM TllBNEWMAY~Df3~
MAGAZINE.

WE DOPE YOU'IL'IUIE IN TO IIIC lOa 01' 'VNIQtJE
ITEMS. roga,pyooour,WB'W~'COlJlOMS ­
ova. $50.00 WORM 01' DISC01JNTI IN AlL - 'I1IA.T·YOU CAN
REIJEEM DUIUNG MAY AND lUNL wn:aM.LOP TBB COUFONS,
SPECIAlS, CONia.s, AND BARG.... YOO'LL:nND AT THE
CLUB, WE HOPE YOU'LLMAUus YOOIt ONE-STOP SIIOPfING
SOURCE.

REMEMBD., 1WlGAINE8RCOUlON L8IS IN ,.1DlAILLB
FORMAT WILL. ~AJtDICDTO YOU AlJTC)MATiCALLY~
LONG AS YOU REMAINAN ACl'IVE(1W MDIBI'&.

ONE lAST THING- WE AU ALWADLOOEINGlOa NEW WAYS
TO IMPROVE oua ..VICE TO YOU. II' WE CAN DO ANnBING
TO SERVE YOU BIttT"OR IMPIIOVa otJR mtAlLLBSEltVlCE,
l'I..EASE GIVE us A CALLAT 1.....28t-3MO WlTBYOUR
SUGGESTIONS. .

TBANX YOU lOll YOUR CONTINtJJID MEMBERSHIP WITBUS.

SlNCERELYt

c;4~k)
ANDIUtW LEWD, DIItBCTOR
cusroMBR SEltVlCE OPBRA'I1ONS

AL:pJp

CU5tomer Service Oepertment. P.O. Box 9090, Clearwater, FL34618·9090· 1·800-284·3900
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'2 • 00 01'1' Ul'ft'KDlQ SPJl:DfQ 1'LDfQ

'10.00 on '50'.00 PM'B1IR' S DAY_~

'3.00 OR AlII'f'.IDQ POLL XOOIf .....

'10.00 QrP $50.00 MOT.dBk'S DAY WBBIIBD

.7.00 017 '40.00 aJlERICD Baa 1IIIB

'2. 00 O"~ MftJIDlG SP:R.DTG Dr.l'O DVDfGS

.'.00 OR '30.00 KIDlOJln.L .....

IaD(') COP10M' I

05/05/93 605'38

05/07/'3- 60593'
Os/OJ/13

05/1S/93- '05'40
OS/24/93

OS/27/93 6059.1

05/31/'3- 605942
06/04/'3

06/011'3 605'41

06/18/93- '0594.
06/20/93

06/22/93 605'45

06/30/93 60S9.'

'3 .00 OR AJri'tKDfG SIZZLD1'CJI SAVD'QS

'10.00 0.7 '50.00 ~~R nasa

COt1POIf CCIIDITIoa, COUIOI'S AD vaLID om,y c* aee -roD.IDS .. CLU!I
PUC. (JlXCLtmDIG IUPPDItJ un D1IJ)LDIG ~ An' SALBS 'OX) OP c..
UR.CHUDIS:I ItWI II. MJaCIIUB, aT .. JUmRWgV OWLY OI1'CII fa
aous.OIrD, UD UJI JIO't IJIJ'OJIDULB. COU~ laY 1fOT .. CCIIJt~

WID UY O'.rJllm CODl'c.s AIIJ) DY JIOt' I. DD• ..." DtJR.D7Q A~
oa emma LIQUmUIeaT w.K. OJ7D,l 81"IU H XWlfICI8'1' 011' '!lIB
ID!DTXOII DA'l'JI, tm.88 ODIlawua fta!ND, A)1I) UK VAL!» 0l1L1' JPOa
!lIB DA'!U LX.".. 1'0. aIL-ODD, DO'l COO»QR AIl:I JlTO-r UPLIC"8T,.,
0'tD1. UBftIcn:C*8 aT UPLY. CCJU'IQl8 1fO!' VALID IfOII'UI)S I'1'JDfS
OB.un !'JD.OO'CJII 'l'OLL-"'" uoanD LIn.

POR CUSTOMKR SBRvtCl, PLBASB CALL 1-800-284-3900
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Meet EiIa B. MOlt"
Home1oWn: Soulll NadcJc.

MassacbDIl8US

Feb; YorIcahbe 1Im'iet. "Sparkles­

Favorite Movie: -All About Eve"

IW.oIic Food: Candy bus

.FavoiteQu<* or Saying:
"Ne\oC Sly NC'C'!"

De Clliag I Jiir. best aboutbdaa aD

HSC &bow bolt: GoinS" 1be pboDe.
and spMkm, db CJu.b membln.

The bieR thiDS that bas bappeaed
.11) me on &be iii': Coming hick 60lD •
"commercial blelk aacains c:euabl
"rib a mouthfUl ofMetM candieI. "

- 'Yea,l was YCI')' emburusiDa!

USN Sponsors Unique Prograni
Fbr School ChDdren

,
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I, ., .
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Dear Friends of Missin& Otildren:

An excitina. urgent and imap-buildinl public service campaign is about to be launched. It's
nationwide in scope and involves locaflaw enforcement agencies, govemmental organizations
and other concerned pllrties across the country.

Proaram It Promotion KIt - FREE
As a panicipll1t in this euy-to-implement public service program, your cable system will
receive both the 30- and 6O-minute versions of this professionally produced program for use on
its local channels, pIllS a complete promotion kit.

This is one campaign that will make you proud you joined in-and one that will command the
highest esteem of your community. It's called:

Bring Them Home Americalm

This program is provided to your cable system absolutely FREE to run on the local cable
channels. The purpose of this campaign is to help locate America's missing cbildren-SSO,OOO
new cases reported every year-and reunite them with their families. Brina Them Home
America is being sponsored by Home Shopping Cub to benefit the Missing Children...Help
Center. The center 1$ a federal tax-exempt, non-profit 501 (c)(3) organization under the
National Missing Children Division of National Child Safety Council. HSCB is a wholly owned
subsidiary of Home Shopping Network.

Revenue Opportunity
The pl'Ogram provides 6 minutes of commercial breaks each half hour. plus a 94-second
concluding ~ak. Your cable system may nm the tapes IS originally fonna~T if they
secure a local sponsor for the campaign, they can use SO% of the commercial breaks for their
own messages-Gt JID cost In either case, ase reserves 50% of break time for Missing
Childrcn...Help Center PSAs.

Both HSC and Missing ChiJdren..•Help Center are headquartered in Tampa Bay, Florida, and
are joining hands to accomplish this vital mission.

Missina Children•••Help Center Benefits
AU donations from the campaign will go directly [0 the Mjssin,e Children...Help Center. The
only return on investment HSC seeks in the BriDa The.. Home America proaram is the happy
and successful reunion of missing children with their families.

Besides maintaining an excellent working relationship with police and other U.S. law enforce­
ment agencies to insure the protection ofall children, the Mtssing Chitdrm...Help Center

Missing Cbildren...Hclp Center 410 Ware Boulevard. Suite <KlO. TIII1lpl. Fl. 33619 (813) 623-KlDS
Home Shoppq Club. P.O. Box 9090. Cleurwarer, FL 34618-9090 (813) ~72.858.s
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~v~
Missina Qildren...He1p Center
National Millin, tblldren Division
National Olild Safety Council

distributes vital data and photographs of missing chil~ to all proper authorities in the 50
Slah·s. A publication containing these photopaphs and critical information is mailed semi­
annually and nationwide to most law enforcement agencies, truck stops. schools, hospitals and
many other concerned groups.

TV Exposure 8r1nas THInH~
Past attemplS to find lite thousands of missing chikhn in America and reunite them with rbeir
families have proven to be most successful when each child'5 photograph is shown 011 TV.

Thlt's why the new Brlaa Them Home AIIIeriea campaign is designed for your vital
participation...and is offered ABSOLUTELY f1tEE!

As we pointocl out, Brilll Tllem Home Amcrka is a camplian that wiD pin national pnSS
coverage. And, remember...ALL donatlOllllo dined)' to the Missing CbiId.......HeIp
Center. From past experience, TV exposure acts lite a maiDel, drawing a concerned audience
of viewers who give the propam their undivided attention and suppon. In fact. trade
publications have willingly donated print spece in response to the high Jevel of intcrest
cxpressed within the industry.

Lonl ShelfLife
The timing for the 1alest nltionwick Brial TbeJII HOlM America campaign couldn't be bettEr.
The project launches in JUDe on the heels ofNational Child Safety Month in May, and will
incorporate a wealth of vi.... safety tips for c:biIdren ancI parents. For maximum exposure and
benefit. systems should nm this fimE proJl'llDl1'ina .. Often IS the individual schedule allows.
HSC wiD proVide free updated material leadina up to the 2r.d annual Ctuistmas broadcast.

The success of this critical.........cl ptifyinJ-proJram will depend a lot on the amount of
active participation it receives from civic-minded OJ'IIRiz&tions luch 15 yours. That means a lot
ofTEAMWORK from everyone involved. So, calI your local cable company 1Oday. teD them
your organization i. ready to give thispro~ full support 10 ensure it accomplishes it's
mission...reuniting families across the nation!

Thank you so much on behalfof the many anxi~~~ts of America's misaina children.
Your action could be just the critical element in fUJtilling a wonied family's biaest hope.

Sincerely,

~?;>
Roy M. Speer
Chairman of the Board and CEO
Home Shopping NetwOlt

P.S.: If you have any quesaQDslbout the Brin& Them Home America campaign. please call
Cynthia Spano at (813) 572-8$85, ext. 7326.

Mi.-ing Ct1iIdren_.He1p Caler 410 Ware BouJevard. Sui.. ~.1impl.Fl. 33619 (813) 62l-KIDS
Home Shoppln. Club. P.O. Box 9090, Clurwatet. FL 34618-9090 (813) '72·8585
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Great News About the Shows...
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We thIak thole iDdividuals for dIeir iDitiadve illbe4- _
~ ptnIIlCS find tbeit cbik1ND. Baanie GwIltnaJ. EmiJy's
modIer. put itbest "BaDly and the huDdrecIs r4..... tA.
cbiJdn:a Ibdacred aaIl,.. ... die iDaoceot YidimI ctdlrlr
pIRIIdS'~ ad iaIbi1ity 10put aide tbeir II1fitb
fee.UDp ad to ICbowIedp the .... of...**Impodaa.t
maubcatctme divatced fImDy: tbe cbiId."

The Ccater__..-tA. mJssina c:biIdnlD - wbedIer rhe
cbiJd may baYe beeD abD by IlICIHlUltOcIiaJ pmm.1bdImd
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